BRANDED RESIDENCES FHS

WORLD

MARKET UPDATE

GLOBAL DATA & INSIGHTS
OCTOBER 2025

Presented By:
Riyani Itani, ISHC

Founder

Global Branded Residences

futurehospitality.com

GLOBAL BRANDED RESIDENCES



ABOUT GBR

GLOBAL BRANDED RESIDENCES

Global Branded Residences (GBR) 1s an
independent development consultancy firm,
specialising in branded residential development
advisory services, worldwide.

We work with the world’s leading developers,
resorts, private equity firms, hotel and non-hotel

brands.
GBR’s Services:

* MARKET STUDIES

* PRODUCT & PRICING DEFINITION

*  BRAND SELECTION & NEGOTIATION
*  BRAND ADVISORY

*  BRAND PREMIUM STUDIES

« TRANSACTION ADVISORY

GLOBAL DATA & INSIGHTS
GLOBAL BRANDED RESIDENCES




BRANDED RESIDENCES — GLOBAL CONTEXT @@
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PROJECTS COMPLETED & PIPELINE RESIDENCES
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e Number of units — Completed
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GLOBAL BRANDED

GLOBAL CUMULATIVE GROWTH (1975-2031) RESIDENCES

Completed ‘ Pipeline
1800

1600
140 O
19450
1000 10-year growth
2015 —-2025
80
600
400
200
0o — — — e e e e e e e e o o = -----....lllll
@@@@@ @@

@ @ BN

(]

[e]

5,0 A SN S D o0 A oD O 0003 & X OO
@@@@@@@&&&&&&&&&@&&@&&@@ @@@@@@@@@ @@$ @

GLOBAL DATA & INSIGHTS @39
GLOBAL BRANDED RESIDENCES 4
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GLOBAL BRANDED

REGIONAL DISTRIBUTION RESIDENCES
* North America is leading in completed projects, followed by APAC. Total PI‘OjCCtS

e Europe, MENA and CALA level in completed projects at 12% - 16%.

* MENA, CALA, and APAC are showing the strongest pipeline growth. o

e The result is that APAC will be on par with North America in both completed projects and
those in the pipeline.
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TOP 10 COUNTRIES

Completed Projects
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Total Projects
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TOP 10 CITIES

Completed Projects

o

20

Dubai

Miami

New York City

London

Sao Paulo

Istanbul

6. Phuket
Boston

Los Cabos

Bangkok

Mumbai

Fort Lauderdale

Los Angeles

. Singapore

7.
9
Toronto
Beijing
Manila
Bodrum

Kuala Lumpur

10.—=

Pune

Park City

S

D
o

GLOBAL DATA & INSIGHTS
GLOBAL BRANDED RESIDENCES

80

10.

Dubai

Miami

Sao Paulo

Cairo

Abu Dhahbi
Phuket

Al Marjan Island
Tulum

Riyadh

Fort Lauderdale
Ras Al Khaimah
Jeddah

Istanbul

Batumi

Los Cabos
Mexico City
Marbedla
Muscat

Red Sea
Bangkok

Hoi An

Bali

Pipeline Projects
0 20 40

@

60

80 100 120

Dubai

Miami

New York City
Sao Paulo
Phuket
London
Istanbul

Los Cabos
Bangkok

Cairo

Fort Lauderdale

10.
Abu Dhabi

GLOBAL BRANDED
RESIDENCES

Total Projects

0 20 40 60 80 100 120 140 160 180

m Completed = Pipeline




BRANDED RESIDENCES — GLOBAL CONTEXT @3{

GLOBAL BRANDED

TOP PARENT BRANDS RESIDENCES
HOTEL NON-HOTEL
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Marriott YOO
Accor Pininfarina

Four Seasons
Hilton

Banyan Group
Hyatt
Radisson Hotel Group
IHG
Wyndham
Kerzner
Mandarin Oriental
Rosewood
Minor Hotels
Aman
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Kempinski
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Completed

Pipeline

The Trump Organisation
Elie Saab

Fashion TV

Nobu

The Armani Group
Lamborghini

Missoni

The Greg Norman Company
LightArt Group

Cipriani
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The Roberto Cavalli Group
Nikki Beach
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Aston Martin

Karl Lagerfeld
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The Cabot Collection
Bentley

OTB Group (Diesel, Maison Margiela)
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Arav Group (John Richmond)
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TOP BRANDS
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CHAIN SCALE VARIANCE

Completed Projects Pipeline Projects
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DEVELOPMENT TYPE RESIDENCES
DEVELOPMENT CONTEXT INTEGRATED VS. CO-LOCATED VS. STANDALONE
Completed Projects Total Projects Completed Projects Total Projects
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GLOBAL BRANDED

SALES PREMIUMS RESIDENCES
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GENERAL OVERVIEW
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Completed and
Pipeline
BRAND TYPES
Completed Projects Pipeline Projects
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Total Projects
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GLOBAL BRANDED

GLOBAL CUMULATIVE GROWTH (2003-2031) RESIDENCES
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TOP PARENT BRANDS - HOTEL

Completed Projects
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Emaar
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Minor Hotels

Rove Hotels

Dorchester Collection

Kerzner

Marriott
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Radisson Hotel Group
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TOP BRANDS - HOTEL

Completed Projects

o

Address

Vida Hotels

Jumeirah

Rove Hotels

Dorchester Collection

Fairmont

Banyan Tree

SO/ Residences

Avani

Raffles Residences

GLOBAL DATA & INSIGHTS
GLOBAL BRANDED RESIDENCES

2 4 6 8

10

Dorchester Collection

Address

Marriott

W

Millennium Residences

Fairmont

Ritz-Carlton

Six Senses

St. Regis

Rixos Residences

Pipeline Projects

0

G

1 2

)

3

4

5

Address

Dorchester Collection

Vida Hotels

Marriott

Jumeirah

W

Fairmont

Rove Hotels

Banyan Tree

Waldorf Astoria

[e]

Total Projects

5

u Completed

GLOBAL BRANDED

RESIDENCES
10 15
Pipeline

(1)



BRANDED RESIDENCES — DUBAI

TOP BRANDS - NON-HOTEL

Completed Projects
0.5 15 2

o
—

2.5 3

Elie Saab

Paramount

Roberto Cavalli

Just Cavalli

Missoni Home

Swarovski

Nikki Beach

Armani

Greg Norman

Bulgari
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De Grisogono

Roberto Cavalli

Franck Muller

Trump

Bugatti

Pagani

Elie Saab

Trussardi

Jacob & Co

Fendi Casa
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GLOBAL BRANDED

CHAIN SCALE VARIANCE RESIDENCES

Completed Projects Pipeline Projects Total Projects
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INTEGRATED VS. CO-LOCATED VS. STANDALONE

Completed Projects Pipeline Projects
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